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A human-centric impact studio



About Adwants: Introduction

Global Client Portfolio

Strategic, Digital & Creative 

Expertise

Proven Processes & Agile 

Engagement

End-to-end solutions provider

200+
Brands and 
businesses 
transformed

3
Global 
Locations

50+
Team Strength
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● An agency with a global mindset
and Indian operations

● Deep understanding of consumer 
behaviour, strategy and communication 
principles

● Best of brand marketing and digital 
strategy for optimised results

About Adwants: Introduction



Truly Integrated: 360° Digital Agency

Branding Digital

Brand strategy

Brand planning

Creative conceptualisation

Creative communication

Design and identity

Brand campaigns

Marketing collaterals

Animation 

Video production

Digital media buying

Campaign management

Website design + development

Web Analytics

SEO & SEM

Content Marketing

Social Strategy

Influencer marketing

Content writing

Think Digital  |  Think Branding  |  Think Strategy  |  Think Integration 4



Integrated team 
across verticals

Team Adwants

Account 
Management

Creative
& Video Prdn

Social Media 
Management

Strategy
& Planning

Web
& Tech

Search
& SEO
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Driven by strategy. Powered by creativity.



Building
human-centric brand experiences



Driving behaviour change 
through applied
neuromarketing principles
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We strive to provide
human-centric brand experiences

Our Approach
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Our Key Clientele
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Our Key Clientele
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Featured for creative idea, 
design and execution

Winner- Best use of Viral marketing Featured for creative idea, 
design and execution

Awards & Recognitions
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For creative idea, design
and execution

For creative idea, design
and execution

Awards & Recognitions



14

For creative idea, design
and execution

For creative idea, design
and execution

Awards & Recognitions
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Featured for creative idea, 
design and execution

Top OTT digital release 
partner in India

Empanelled member of DMI, 
Ireland

Awards & Recognitions
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Featured work
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Featured on

GRT - Hotels and Resorts
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Featured on

GRT - Hotels and Resorts
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Featured on

Nippon Paint - Brand Campaign





23Featured on



Panasonic Cooking - Brand Campaign 

Featured on













Narasu’s 

Featured on



Prince Jewellery

Featured on
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Featured on

Hablis Hotel - Topical



Motion Stories



India Cements- 75th Anniversary Digital Film

http://www.youtube.com/watch?v=WiIli88YWrQ


Kodaikanal Int’l School - Brand Film

http://www.youtube.com/watch?v=YgGq5WDVq30


Bobcat Factory - Brand Film

https://docs.google.com/file/d/1jUxqORw0BjGV_uVLh4oUkvqbo8A1r7pV/preview


Vijaya Raja Homes - TVC campaign (Part 1 and 3 out of the 6 Part Series

http://www.youtube.com/watch?v=sWUB5KXX1yE
http://www.youtube.com/watch?v=ftaDMDY-XZ4


ShyAway - Digital Awareness Campaign

http://www.youtube.com/watch?v=hUWElJPhrDE


Switch Mobility - EiV12 Launch TVC

https://docs.google.com/file/d/1jUTO5L8wjvOrIULxxESsvEia6Cdl3vVv/preview


Tamil Nadu DIPR - Chief Minister’s Breakfast Scheme

https://docs.google.com/file/d/1FWzh53ZjCJqdDW7V0oq0wUiUtglf8gkU/preview


VRX Terrace — Commercial Ad

http://www.youtube.com/watch?v=nzOxl7k_yCw


VRX Terrace — Commercial Ad

http://www.youtube.com/watch?v=-FHenwo2k8U


Donna Rossi - Brand Film

https://docs.google.com/file/d/1lAavvxFOcu-QnYOVDP4Q-cKmNUaoc2J2/preview


Bobcat B900 - Launch TVC

https://docs.google.com/file/d/1jVWp_EH4UK9tdXYhnVJyp14ujGf66gYu/preview


Tamil Nadu DIPR - Vaikom Campaign launched by the  
respective CMs of TN and KL

https://docs.google.com/file/d/1WUs-ELH8eN2J6ujR6rKDA1DYUYCx5bvd/preview


M2P’s Series D Fundraising Power Play - Brand Film

http://www.youtube.com/watch?v=e-WaMQz-3RY


Gold Winner X Frooti - TVC Campaign 

https://docs.google.com/file/d/19i7W0AvHTqn3sBNFfnC58RT39Wqxpu19/preview


Gold Winner - Whatsapp - TVC Campaign 

https://docs.google.com/file/d/1S4JgRJYkzCe75Ux8uf6zRQsk2DbgVluA/preview


Gold Winner - TVC Campaign 

https://docs.google.com/file/d/1x3FDEATuI1zASCnPlhtLSd-g1SLw-Gr-/preview


Sriram Finance - TVC Campaign (Part 1 and 3 out of the 5 part series)

http://www.youtube.com/watch?v=Wz-3lQCSXA4
http://www.youtube.com/watch?v=YRy0HslRqns


Prince Jewellery - TVC Campaigns

http://www.youtube.com/watch?v=yand8k3y51o
http://www.youtube.com/watch?v=gJv7w1MaTyw


Savorite Pasta - TVC Campaign (Part 1 of the 3 Part Series)

http://www.youtube.com/watch?v=ViM7tRkiyv8
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Times of India - Roads So Annoying Campaign

https://docs.google.com/file/d/1l6d_EwGUl3IJb8iICWtATEPPNFGeqlgF/preview
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Panasonic Influencer Campaign

https://docs.google.com/file/d/1nQr9ELBRuP0qhyKvFlmOAfCPvkQgDzy2/preview


Jiraaf - Brand TVC

https://docs.google.com/file/d/1-BXyNq7_NguceqPDdppfakkzfAyVTLwv/preview
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Vijaya Raja Homes - Experience Film

http://www.youtube.com/watch?v=eUW_BilZnMI


Creatives That Clicked
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VRX - Fete Campaign
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VRX - Fete Campaign
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Macaw Paints from the House of Shyam Steel



Photoshoots 



Prince Jewellery



















Donna Rossi



























JKR Resorts





















Digital Case Studies



Havia Birthday Offer Campaign 
2023: Success Story
A comprehensive analysis of our November birthday campaign performance, 

engagement metrics, and strategic insights.



CAMPAIGN OVERVIEW
Launching Havia as India's premier luxury chocolate brand through strategic digital outreach and personalized engagement



Campaign Objective

To position Havia, the new premium chocolate brand 

from Hap Agro Pvt. Ltd., as a symbol of luxury and quality 

among the Indian chocolate/ice cream consumer market.

The campaign aimed to drive brand and product awareness while 

encouraging users to explore Havia's diverse product range 

through a personalized birthday offer strategy.

Core campaign elements focused on 

highlighting Havia's exceptional 

quality, distinctive taste profiles, and 

exclusive brand positioning.



Facebook Performance Highlights

17.8M
Total Reach

Extensive audience exposure across 

Facebook platforms

17,494
Website Visits

Qualified traffic directed to the Havia 

website

Our Facebook strategy successfully delivered broad awareness while 

maintaining strong engagement rates. The platform served as an effective 

channel for introducing Havia to new audiences across diverse demographics.



Instagram Performance Highlights

25.4M
Total Reach

Massive audience 

exposure generating 

brand awareness

6,903
New Followers
Growth in brand 

community and 

long-term audience

205K
Website Visits

High-intent traffic from 

engaged Instagram 

users

Instagram emerged as our highest-performing platform, demonstrating 

exceptional engagement with our visually-rich content showcasing Havia's 

premium chocolate offerings. The visual nature of the platform perfectly 

complemented our luxury positioning strategy.



Website Performance

663K
Website Visitors

High volume of qualified traffic 

exploring Havia products

60K
Registrations

Strong conversion rate from visitors 

to registered users

Our website served as the critical conversion point where interest transformed 

into action. The birthday offer landing page achieved an impressive 9.05% 

conversion rate from visitors to registrations, significantly above industry 

benchmarks for luxury food products.



Website Traffic Sources
The traffic source breakdown demonstrates the effectiveness of our multi-channel approach. Social media channels delivered the 

highest volume of visitors, with Facebook and Instagram leading acquisition efforts. Direct traffic indicates strong brand recall from 

other touchpoints.

Google Ads and organic search results demonstrate increasing brand awareness, while the presence of referral traffic suggests 

successful partnership strategies.



INFLUENCER POSTS
Strategic partnerships with premium lifestyle influencers amplified our reach 

and reinforced brand positioning



Influencer #1 Performance

Exceptional Reach

1,791,550 accounts reached 

through authentic, engaging 

content

High Video Engagement

1,965,338 video plays 

demonstrating strong content 

resonance

Strong Social Proof

17,412 likes and 14,524 shares expanding organic reach

Click to view

https://www.instagram.com/srubee/reels/


Influencer #2 Performance

Targeted Reach

970,896 accounts reached 

through aspirational luxury 

content

Exceptional Engagement

1,713,688 video views with 

49,534 likes demonstrating 

strong audience resonance

Viral Sharing

53,839 shares - our highest performing content for viral distribution

Click to view

https://www.instagram.com/reels/Cy-_PkHNlhg/


Influencer #3 Performance

Niche Audience

465,259 accounts reached with 

more targeted demographic 

alignment

Strong Content Performance

640,645 video plays with 29,190 

likes showing deep engagement

Active Community

11,668 shares with 135 thoughtful comments demonstrating audience 

investment

Click to view

https://www.instagram.com/reels/CzGrYnWSU2D/


Influencer #4 Performance

Premium Audience

831,260 accounts reached with 

strong luxury demographic 

alignment

High Video Completion

1,235,526 video plays with 

exceptional completion rates

Strong Endorsement

42,307 likes and 29,514 shares amplifying authentic brand advocacy

Click to view

https://www.instagram.com/reels/CzLu9cmy9fi/


Influencer #5 Performance

Focused Audience

390,916 accounts reached with highly 

targeted demographic alignment

Strong Engagement

489,682 video plays with 17,794 likes 

demonstrating content resonance

Authentic Sharing

6,403 shares showing genuine audience connection with brand messaging

Click to view

https://www.instagram.com/reels/CzOS8aAScZ5/


Influencer #6 Performance

Micro-Influencer Impact

105,633 accounts reached with 

highest engagement-to-reach 

ratio

Deep Engagement

172,676 video plays with 

exceptional completion rates

Active Community

12,462 likes and 154 comments showing authentic audience connection

Click to view

https://www.instagram.com/reel/CzRBpb3JUYG/?igsh=MWt4bWpoZnlwZ3BqYg==


CAMPAIGN METRICS
Detailed performance analysis across digital marketing channels



Google Ads Performance

Platform Impressions Avg. CPM Clicks CTR Avg. CPC

YouTube 17,849,111 $22.06 131,685 0.73% $2.67

Havia_GDN_oct23 8,503,908 $29.26 494,105 5.81% $0.50

Search Ads 481,083 - 13,303 2.77% $7.06

Total 26,834,102 - 639,093 2.38% $1.28

Our Google Ads strategy delivered exceptional performance across multiple platforms. The Google Display Network campaign achieved 

an outstanding 5.81% CTR, significantly above industry benchmarks. YouTube provided massive reach at scale, while search ads 

captured high-intent users actively seeking premium chocolate products.



Social Media Campaign Performance

Campaign 

Objective

Impressions CPM Reach Frequency Link Clicks Landing 

Page Views

Cost per 

Landing 

Page View

Awareness 

& Reach

14,944,630 $4.04 14,944,630 1.00 9,872 1,283 $47.08

Website 

Traffic

1,848,452 $30.43 1,103,748 1.56 37,946 16,150 $3.70

Retargeting 3,709,449 $14.23 996,099 3.72 47,801 29,282 $1.80

Total 20,502,531 - 17,044,477 2.10 95,619 46,715 $17.53

Our three-stage social media funnel approach delivered strong results at each level. The retargeting campaign demonstrated 

exceptional efficiency with the lowest cost per landing page view at $1.80, showing the value of nurturing interested prospects.



Times of India Partnership

316K
Impressions

Premium placement in India's leading news publication

1,149
Clicks

High-quality traffic from engaged readers

Our strategic partnership with Times of India provided valuable credibility and exposure to an affluent, educated audience segment. 

This collaboration reinforced Havia's premium positioning through association with a trusted, established media platform.

While delivering a modest 0.36% CTR, this channel's value extended beyond direct response metrics by enhancing brand legitimacy 

and perception.



Overall Campaign Performance

67.8M
Total Impressions

Massive brand exposure 

across all digital platforms

60K
Registrations

Opted-in customers for 

ongoing relationship 

building

663K
Website Visitors

Qualified traffic exploring 

Havia's premium offerings

817K
Total Clicks

Strong engagement across 

all campaign touchpoints

The campaign achieved exceptional reach and engagement metrics, successfully 

establishing Havia as a premium contender in India's luxury chocolate market. Our 

integrated approach across Facebook, Instagram, and YouTube created multiple 

touchpoints for consumer discovery and engagement.



POST PROMOTION METRICS
Content format performance analysis across social platforms



Static Post Performance

Facebook

• 355,360 Impressions

• 289,344 Reach

• 1,315 Engagements

• 1,878 Clicks

Instagram

• 303,900 Impressions

• 281,919 Reach

• 5,041 Engagements

• 198 Clicks

Static posts delivered strong reach but showed platform-specific engagement patterns. Facebook users were more likely to click 

through to the website 0.65% CTR, while Instagram users demonstrated higher engagement with the content itself 1.79% 

engagement rate) but were less likely to leave the platform.



Video Post Performance

Facebook

• 396,957 Impressions

• 359,743 Reach

• 53,087 Engagements

• 1,360 Clicks

Instagram

• 764,849 Impressions

• 673,788 Reach

• 57,034 Engagements

• 401 Clicks

Video content significantly outperformed static posts across all engagement metrics on both platforms. Facebook videos generated a 

remarkable 13.37% engagement rate (vs. 0.45% for static), while Instagram videos achieved 7.46% engagement (vs. 1.79% for static).

These results clearly demonstrate that video content was the optimal format for communicating Havia's premium positioning and 

product quality.



THE PATH TO SUCCESS

Key strategic elements that drove our campaign performance



Effective Multi-Platform Execution

Social Media Excellence
Optimized platform-specific content strategies for Instagram and Facebook, leveraging each platform's unique strengths. 

Instagram's visual focus showcased product quality, while Facebook's community features drove engagement and sharing.

Precision Targeting
Implemented sophisticated audience segmentation across Google Ads and social platforms. Display network achieved 

5.81% CTR through precise targeting, while retargeting campaigns delivered landing page views at just $1.80 each.

Strategic Partnerships
Collaborated with Times of India and carefully selected influencers to reach premium audiences and build credibility. 

Influencer content generated over 4.5M combined video plays and 30K+ shares.



Strategic Campaign Design

Premium Brand Positioning
Positioned Havia as a premium 

chocolate brand, focusing on 

exceptional quality, exquisite 

craftsmanship, and exclusive appeal. 

Every touchpoint was designed to 

reinforce luxury positioning.

Emotional Connection
Leveraged the emotional significance 

of birthdays to create a personal 

connection with consumers. The 

birthday offer provided a meaningful 

reason to engage with the brand and 

sample products.

Visual Excellence
Developed visually stunning content 

that showcased product details, 

textures, and craftsmanship. 

High-quality production values 

reinforced premium positioning at 

every touchpoint.



Measurable ROI

Data-Driven Optimization
Implemented comprehensive tracking 

across all channels, enabling real-time 

performance analysis and campaign 

optimization. This agile approach 

allowed for budget reallocation to 

highest-performing tactics and 

audiences.

Cost-Effective Engagement
Achieved exceptional efficiency with 

overall Google Ads CPC of $1.28 and 

social media cost per landing page 

view as low as $1.80 for retargeting 

campaigns. These metrics demonstrate 

strong ROI for premium product 

marketing.

Conversion Success
Generated 60,042 registrations from 

663,445 website visitors - a 9.05% 

conversion rate significantly above 

industry benchmarks for luxury food 

products. This success indicates 

strong audience-message alignment.



Key Takeaways

Storytelling Drives Premium Brand Positioning
The campaign successfully established Havia as a luxury chocolate brand through compelling narrative and visual excellence. 

Emotional storytelling around birthdays created meaningful connections with consumers, encouraging product exploration.

Multi-Channel Approach Maximizes Reach & Impact
Our integrated strategy across social, search, display, and influencer channels created multiple touchpoints for discovery and 

engagement. Each platform played a distinct role in the consumer journey, from awareness to conversion.

Video Content Delivers Superior Engagement
Video formats significantly outperformed static content across all platforms, with up to 13.37% engagement rates compared to 

0.451.79% for static posts. Future campaigns should prioritize video content for maximum impact.



Arun Ice Creams | Happy 100 -
Regional Campaign Strategy 2025

Welcome to our comprehensive analysis of the upcoming 2025 regional 

campaign performance projections. This presentation outlines our strategic 

approach across four key South Indian markets and provides actionable 

insights to maximize market penetration and brand engagement in the coming 

year.



Campaign Overview: Our Regional Approach
Our 2025 campaign strategy targets four distinct South Indian markets with 
customized approaches reflecting local consumer preferences and competitive 
landscapes:
• Telangana - Urban-focused with digital-first engagement
• Andhra Pradesh - Rural expansion with traditional media mix
• Karnataka - Premium positioning in metropolitan areas
• Goa - Tourism-aligned seasonal promotions

Each region requires unique tactical execution while maintaining our core brand 
promise of authentic South Indian flavors with modern innovation.



Telangana Market: Digital-First Growth

37%
Market Share Target

Projected increase from current 28% 

share

₹42M+
Impressions

3.8x
ROAS

Projected return on advertising spend

Our Telangana strategy leverages Hyderabad's tech-savvy demographic with targeted 

social media campaigns and influencer partnerships focusing on our premium flavor 

lines. We'll expand distribution in IT corridors and implement QR-driven sampling 

programs at tech parks.



Andhra Pradesh: Traditional Media 
Mix

Regional TV Dominance
42% of budget allocated to regional Telugu channels with highest 

viewership during prime family viewing hours

Retail Expansion
Adding 1,200 new point-of-sale displays in tier-2 and tier-3 cities focusing 

on our affordable family packs

Festival Activations
Targeted campaigns around Ugadi, Sankranti and regional harvest festivals 

with specialized limited editions

Our Andhra strategy focuses on cultural authenticity and family traditions, emphasizing 

our locally-sourced ingredients and traditional South Indian flavors.



Andhra Pradesh: Competitive Analysis

Market Share Battle

The Andhra market presents our greatest competitive challenge, 

with established local brands commanding significant loyalty. 

Our research shows:
• Current share: 22% (vs. 34% for leading competitor)

• 2025 target: 30% market share

• Key battleground: Family-size take-home packages

Price sensitivity remains higher in AP than other regions, 

requiring strategic pricing tiers and value-focused messaging.



Goa: Tourism-Driven Seasonal Strategy
1Peak Season (Oct-Feb)

Focus on tourist locations with premium single-serve options and "Taste of India" 
sampler packs targeting international visitors

Projected Revenue: ₹24.5M 2 Shoulder Season (Mar-May)
Transition to local-focused promotions with family packs and bundle deals for 
residents
Projected Revenue: ₹16.2M3Off Season (Jun-Sep)

Monsoon specials with comfort flavors and indoor venue partnerships, plus 
aggressive digital offers

Projected Revenue: ₹11.8M

Our unique dual-market approach in Goa balances tourist appeal with year-round local customer loyalty, requiring distinct messaging and product positioning throughout the calendar.



Karnataka: Metropolitan Premium Positioning

Current market penetration with 2025 growth targets

Premium Product Innovation

Launching 6 new artisanal flavors 

exclusive to Bangalore and Mysore, 

featuring farm-to-cone traceability 

and sustainable packaging

Experience-Based Marketing

Opening 3 flagship "Arun Scoop 

Studios" in high-traffic urban centers 

with interactive flavor creation 

stations and Instagram-worthy design

Tech Integration

New mobile app with loyalty program, personalized flavor recommendations and 

delivery partnerships with Swiggy and Zomato

Karnataka represents our innovation laboratory where we test new concepts before potential national rollout. The urban centers provide ideal 

demographics for premium positioning and digital engagement.



Overall Regional Performance Targets

Our 2025 strategy projects 31% overall market share across all four regions, with projected revenue growth of 24% year-over-year. 

The integrated approach balances regional customization with brand consistency.



Digital Performance Metrics

2.28M
Web Visitors

Projected annual traffic 

to Arun digital 

properties

64.6%
Engagement Rate

Target for meaningful 

site interactions

2:12
Avg Session Time
Duration of typical 

website visit

Our digital strategy focuses on conversion optimization rather than just traffic 

volume. Key initiatives include:

• Enhanced product locators with 

real-time stock updates

• Region-specific microsites with 

local flavor profiles

• Mobile-first user experience for 

on-the-go discovery

• Personalized recommendations 

based on regional preferences



Implementation Timeline
Q4 2024 (Oct-Dec)
Finalize regional budgets, complete creative production, conduct market testing

Q1 2025 (Jan-Mar)
Full campaign launch across all regions with heavy initial push in Karnataka and 

Telangana

Q2 2025 (Apr-Jun)
First performance review, tactical adjustments, begin Andhra Pradesh expansion phase

Each regional marketing manager will receive detailed tactical playbooks by 

September 30th. Please submit any specific regional insights or competitive 

intelligence by September 15th to be incorporated into the final strategy.



Our campaign was set to break ideals 
and false promises of beauty and 
spelled out the importance of self care, 
and the induction of our new brand 
ambassador amplified that message. 

As an impact of our unique SMO 
strategy and digital PR, we saw 5.5 
million impressions. 

Click the image to view the case study. 
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Eldia Pure Coconut Oil

https://adwants.in/adwants-file/Adwants-Eldia-Pure-Coconut-Oil-Case-Study.pdf
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Hatsun Paneer

Featured for creative idea, 
design and execution

Our objective with this campaign was 
aimed to increase brand recall, increase 
visibility and claim ownership of paneer 
in the digital space. 

Over the course of 10 days across fours 
states, Hatsun Paneer made 9.9 Million 
impressions. 

Click the image to view the case study. 

https://adwants.in/adwants-file/Adwants-Hatsun-Paneer-Case-Study.pdf


With the structured vision to filter out fake 
news, we created @capstonesays on 
Instagram as an initiative to build an 
interactive and informative space to offer 
you verified and authentic information on 
COVID-19. 

Authentic information from a reliable and 
trustworthy source helped create 
phenomenal content and paved the way 
for tremendous reach.

Click the image to view the case study. 
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Capstone Clinic

Featured for creative idea, 
design and execution

https://adwants.in/adwants-file/Case-Study-Capstone.pdf


And we’d love to tell you more, 
but this deck has its limits…..

Let’s catch up in person or over a 
call and take you through the rest—
promise it’s worth it!
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Reach out for building 
human-centric brand experiences


